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Part I. Administering the survey
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I. Administering the survey 

•  Organizing and administering the survey can be a much greater source of bias 
and inaccuracies.

•  How you ask what you ask will determine what you will get.

•  If you are not careful, how you ask will not tell you what you really intend to 
gather. 

•   



5

Sampling frame

•  - the list of the population that you wish to survey

•  -can be the list from National Statistics Office (NSO); list of students from the 
registrar’s office/secretaries office; list of residents from barangay or municipal 
census; telephone directory

•  -once a sample of households is drawn from the sampling frame an individual is 
randomly selected from the household for interview 

•  - a major problem in this stage is obtaining and preparing an accurate sampling 
frame
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Sample size 

•  -the sample size needed for statistical analysis depends on the degree of 
accuracy required and can be calculated mathematically 

•  -in statistical theory a sample size of 300 is large enough for most analysis, 
although others use larger sample size to increase level of confidence 
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Booster sample and reweighing 

•  booster sample

•  -if researchers are interested with a particular subgroup/small group within the 
population like protestants then this group may be over sampled in a general 
survey to ensure that statistical analysis can be done on their opinions and valid 
generalizations can be drawn about their behavior 

•  -if the comparison of opinions of various small groups on the general population 
is desired (ex. Women legislators, ethnic minorities) then a small sample from the 
subgroup may risk undermining the conclusions that can be drawn from the 
sample. This is why booster sample is important in some cases. 

•  -when generalization are made about the whole sample population, the size of 
the group in the booster sample can be given their correct proportion in the 
whole population. This is known as reweighing.
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Design of questionnaire 

•  -must be understandable, unambiguous, unbiased and relevant because it is a 
critical methodological tool for social scientists. 

•  -careful attention to who will fill it in and who will administer is needed

•  -questionnaire design must minimize potential errors, not only from respondents, 
but also from interviewers and coders  

•  -careful pilot testing is essential 
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Example of problems 

•  1. theoretically relevant questions may be incomprehensible for target 
respondents 

•   

•  2. using colloquial language may be bias towards one group

•  3. important questions might not be asked

•  -wording of questions can lead to errors
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Example of problems 

•  -logical arrangement of questions is also important; general questions first then 
specific to increase the confidence of respondents

•  -contamination occurs when earlier answer pre-empt or influence answers to 
later questions. 

•  -sensitive questions are asked last

•  -length of the questionnaire is also important (two hours of interview means two 
hours less time for earning money for some respondents)

•  -should be self-explanatory and concise. 
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Example of problems 

•  Example:

•  Wrong: What is your income? (ambiguous) unclear. 

•  Correct: What is your total household income last year or months or on 
average/ month?
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Example of problems 

•  -to avoid question of accuracy in numbers provide selection/categories with 
boxes to for respondents to tick.

•  -do not assume that respondents have knowledge ex. Of current events, provide 
names and place as selection. 

•  Double barreled questions- asking two questions in one. This is ambiguous. 

•  Ex. Do you believe that the military should intervene in politics and that people 
should support them when ever they do? 
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Example of problems 

•  Loaded question. Use of should and re for example

•   Ex. Do you believe that death penalty should be re-introduced for murder? 

•   Ex. Do you think that electricity services of Coop X is:  

•   Very efficient    --------

•   Efficient  -------

•   Not Efficient   -------

•  -efficient is in the middle but its not a neutral answer. There are two choices for 
efficient but only one for the opposite  side, Not very effective, no not effective. 

•   -long questions are as bad as long questionnaires

•   -be careful with the use of acronyms 
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Survey interview 

•  The success of the survey may depend on the skill of the interviewer. 

•  Market research, large, funded academic researches have skilled interviewers 
with long experience. 

•  You will gain experience on how to effectively conduct a survey interview in your 
pretest.
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Important issues in survey interview

•  Interview effect- some respondent’s reply may depend on who conducts the 
interview. 

•  -the data that you will get is not their real response but what they will say 
because it is an interview conducted by someone. 

•  Female interviewer can encourage more response. 

•  Issues like your accent. Not so much in you case but in other countries, ethnic 
background and skin color of the interviewer may affect response. 
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Important issues in survey interview

•  Interview Fraud-interviewers may make up results, 

•  Because they ran out of time to finish one interview- they make up the rest of the 
answer to the interview.

•  They only ask some questions in the interview and make up answers to other 
questions

•  Counter check by phoning respondents, or do confirmation re-interview
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Coding and Analysis

•  How will you organize your data for analysis?  Presentation in tables of close 
ended questions?

•  What is a significant level of difference? (Statistical)

•  When you say most? Majority? Small majority/ big majority? (there is a technical 
way for using these terms.)

•  Tables of percentages. Will you present all?

•  How will you categorize data for open ended questions?
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Table format, non taxing 
to the eyes of the reader
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Part II. Elite interviewing 
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II. Interview

•  More often Semi-structured

•  Elite because the target persons to interview are experts, balance it tilted 
towards the respondents compared to survey interview. 

•  Must not base your work entirely on elite interview, consistent with the principles 
of triangulation
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Basic steps

•  1. decide who you want to see

•  2. get access and arrange to interview

•  3. conduct the interview 

•  4. analyze the results
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Decide who you want to see

•  -read websites or secondary sources to know who to interview 

•  -snowball or referral sampling is the most useful 

•  -decide when to stop, what is the right number of respondents may vary from 
study to study, but generally you stop if you are not anymore getting new data or 
insights

•  -this is a time intensive technique, setting-up the interview, traveling, conducting 
the interview, analyzing the interview 

•  -problem is of often when to stop, how can you determine the saturation point?



23

Get access and arrange the interview

•  -interviewees are usually very  busy and you need to be very convincing for them 
to allot to you

•  -they should also be interested in the topic you are researching

•  -gather appropriate information about the organization to spot the right individual 
to interview

•  -in contacting- be prepared, polite and persistent. 

•  -initial impression is important



24

Conduct of the interview

•  -show familiarity of the subject to get the respect of the respondents

•  -sometime it’s a dialogue and not just an interview

•  -agree about what topic to cover at the start and what will be the general 
approach of the interview 

•   -list of questions to cover

•   -prioritize

•   -must not set too rigid parameters, allow respondents to open up 

•  -use of tape recorder
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Analyzing the interveiw

•  -note what points to follow up

•  -analyze every after the interview, it may be difficult if you accumulate all the 
transcripts 

•  -analysis should be within the theoretical framework 

•  1. with connections to framework

•  2. actual questionnaire for the respondents

•  -dominant narrative, categories, debates, significant remakrs
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Part III. Focus group discussion
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III. Focus Group Discussion (FGD)

•  -a carefully planned series of discussions designed to obtain perceptions on a 
defined area of interest in a permissive, non-threatening environment.

•  Each group is conducted with 6-8 people by a skilled interviewer. 

•  -participants enjoy sharing ideas and perceptions.

•  -they influence each other by responding to each others ideas and perception. 
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Function of an FGD 

•  1. learning how respondents talk about a certain topic, the intensity of their 
emotions/feeling about something. 

•  2. generation of  new research hypothesis for further research. 

•  3. stimulating new ideas

•  4. diagnosing potential problems or existing problems related to a policy or 
program.

•  5. obtaining back ground information about a topic of interest

•  6. interpreting previously obtained qualitative data
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Planning an FGD 
•  1. determine the purpose

•  2. decide if FGD is the right method

•  3. identify information rich participants (has more knowledge or interest in the 
issue) for example those who are implementing certain policies in the field/ those 
newly relocated/ or those who have been with the project for a long time

•  4. determine how many groups to conduct. (decide if you mix subordinate and 
org heads for example)

•  5. listen and record, transcribe

•  6. publish the result (how will you incorporate it in your study if it is only part of 
other methods that you are using?)

•  evaluate result. 
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Next topic-Pretest


