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Outline

• Part I- Continuation of research design (Longitudinal)

• Part II-Data Collection

• Part III-Sampling
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Part I-Longitudinal Design
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Longitudinal Study-Overview

•  -to understand political phenomena over a period of time

•  -certain political phenomenon can only be observed if seen in a longer period of 
time, 

•  for example the relationship between rise and fall of defense spending and 
economic growth 

•  -also employed to look into associational are causal relationships

•   

Assignment- presentation of  
1. conceptual and operational 
variables,  
2. presentation of research design 
3. instrumentation- sample 
instrument/materials  
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Longitudinal Study-Overview

•  -collect data on the variables of interests over time to note evidence of possible 
co-variation or causal linkages between x and y variables in the hypothesis

•  -data is collected from the respondents in more than one occasion
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Types of Longitudinal design

•  trend- observe the characteristic of the same population over time 

•  -the same sample but can be different persons, 

•  for example survey on trust rating of political institutions, popularity of the 
president and so on, start of term, middle of term, immediately before the end of 
term
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Types of Longitudinal design

•  -cohort study- draw samples from the same population each time even though 
different members may be included 

•  -for example a college educated population are asked about their political 
affiliation and then you want to know if it  changes (increase/decrease) so you 
sample college educated member of the population right after graduation in 
2009, then you return to them (2009 grads)  three to five years in their job and so 
on  
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Types of Longitudinal design

•  panel studies-  use the same sample at different times 

•  -So you observe then when they are still on first year, then before graduation, 
then after few years of working and still single, then married life. Some study can 
last up to the time of the death of participants.   (ex. Harvard Happiness Study) 
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Longitudinal Design-problems

•   -very costly

•   -repeated interviews may condition their responses

•  -representativeness may be affected by virtue of making them members of the 
study 

•   -attrition can affect validity
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Part II-Data Collection
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Primary Data Collection

•  1. surveys- using standardized questionnaires, can either be self-administered or 
administered by the interviewers, random or non-random 

•  2. In-depth interviews with purposely drawn respondents often referred to as 
key-informants. Interview can either be structured, with the investigator closely 
adhering to a set of questions, or unstructured wherein an investigator freely 
follows up points raised by the informant.
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Primary Data Collection

•  3. Focus group discussion- aimed at soliciting the individuals’ views, feelings or 
opinions about particular topics. Participants must be familiar or interested with 
the topic. 

•  4. Participant Observation, systematically observes people and their actions 
while taking part in their activities.- used by anthropologists  in studying a 
community or society. The detailed recording of and description of a community/
society is called ethnography
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Primary Data Collection

•  5. Projective methods-respondents are given stimuli with which to respond. 
Their reaction is considered as a projection of their values, needs and or 
attitudes.

•  6. Content/textual analysis- examination of any text or communication (news 
paper/ magazine items, films, photographs, poems, music, plays, paintings, 
website) for the purpose of describing its attributes and understanding its 
meaning.
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Secondary Data Collection methods

•  1. Analysis of existing statistics- investigator uses and analyzes official statistics 
from governmental and non-governmental sources

•  2. review of archival records or documents- historical research. Ex. Personal 
diaries, books, journals, newspaper accounts, letters and literary pieces
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Ethics and Research Process

•  In reference to          

•  1. The conduct of the research 

•      2. use of research result

•  Ethical question-not what is expedient and efficient but what is right or wrong. 
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Ethics and research process, five basic principles

•  1. Beneficence or the avoidance of harm; researchers ought to seek to do good 
rather than cause harm

•  2. Veracity or the avoidance of deception; they ought to tell the truth and keep 
promises

•   -report results fully and truthfully. 

•  3. Privacy or autonomy; individuals have the right to limit access to information 
about themselves

•  -they may feel that they are treated as objects of measurement without respect 
to their individual values and sense of privacy
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Ethics and research process, five basic principles

•  4. Confidentiality; closely related to the notion of privacy, the right to control the 
use of information about oneself.

•  5. Consent: the notion of informed consent, often recommended as an 
operational principle for the conduct of research. 
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Part III-Sampling
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Survey

•  -using standardized questionnaires, can either be self-administered or administered 
by the interviewers 

•  -deal with what we know about society, like social composition, attitudes and 
priorities of its citizens, information about employment, poverty, hunger trust 
towards various institutions
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Survey vs. opinion poll

•  survey- or sample survey attempt to obtain accurate information about a population 
by obtaining a representative sample and using the information from the sample to 
make generalizations about the whole population; describe values, opinions or 
behavior 

•  Opinion poll-snapshot surveys concerned to measure the opinions of the 
populations or in particular the electorate; less concerned with probing the social 
characteristics of the respondents; ex. You want to understand who is leading in 
campaign not the characteristics of which social groups support certain candidate 
and why. 
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Sampling

• Two types of sampling- random sampling or non-
random sampling
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Random sampling 

•  Random Sampling

•  -mechanical and rigid procedure to eliminate bias in choosing the numbers of the 
population who will be selected for the sample

•  -randomness means each case in the population has an equal and independent 
chance of being included. 
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Types of random sampling 

• Systematic Random Sampling-researcher choose a random starting place on 
their sampling frame and then interview every 10th, 50th, or whatever interval 
that will provide appropriate size of sample.  

• Ex. The population is 1000 and your sample size is 100, you can interview 
every 10th of the entire population to generate a total sample size of 100. 

• Systematic bias can occur if every interval is for example female, or male, of or 
particular religious background, but this is rare. 
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Types of random sampling 

•  Stratified Random Sampling-more improved accuracy that systematic random 
sampling because the investigators already have relevant information about the 
population they wish to survey. 

•  Ex. If you want to survey a group of college students about political behavior and 
you review says that there is a difference between male and female students view. If 
there are 1000 students in a college and you have information from the registrar that 
the total population has 600 male 400, you can make you sample proportional if you 
choose 100 samples with 60 female and 40 male. 
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Types of random sampling 

•  If you also found out in your review that the degree programs affect political 
behavior and you have information from the registrar that of the 1000 400 belongs to 
social sciences, 300 to physical and biological sciences, and 300 to humanities you 
can as well divide you sample of 100 to include 40 from social sciences, 30 each 
from physical and biological sciences and from humanities. 

•  -but you can only employ this if you have information about your population. 
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Types of random sampling 

•   Multi-stage sampling-often used if undertaking large national survey. (SWS, Pulse 
Asia). The population is divided into group or areas and the sample are drawn within 
these. 

•  Stages are chosen for convenience and not necessarily based on knowledge of the 
population. 

•  Ex. In an election survey the researcher can divide the entire country intro NCR 
(1000), Luzon (700), Visayas (600), Mindanao (500). Within these areas the 
researcher can select two or three sample districts and within each sample district 
the researcher can choose a city or a town, then get the respondents for there.   
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Types of random sampling 

•  Ex. NCR-Pasig, Quezon City, Manila, Taguig, and Las Pinas, then within Pasig you 
have say 4 districts you choose one district. 

•  Within this district if you have 15 barangays, you can choose two and randomly 
select 100 samples from each. In total you have 200 samples per city or town, 
giving you a total of 1000 for NCR.   
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Types of random sampling 

•  Cluster Sampling- similar to multi-stage except that the last stage in the sampling 
procedure is a group of individuals to reduce cost. 

•  Ex. Going back to our NCR example above, instead of choosing sample from within 
five cities you can identify one city in NCR, identify the district and get all the 1000 
samples from five barangays that district.    

•  Sample must be comprehensive and must cover the characteristics of the entire 
population. They can all be in one type of housing, like middle class subdivision, or 
lower class relocation areas which may not represent the population accurately. 
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Types of non-random sampling 

• Quota Sampling-widely used in commercial research ex. In market studies, 
and also in some academic research 

• -When quick results are required ex. X number of interview respondents from a 
particular age group or SES

• -the aim is to gather key characteristics of the population in the quota so as to 
obtain a representative sample of potential costumers.

• -compared to random sampling where an objective procedure is followed in 
choosing the sample, in quota sampling age or SES of the respondents  can be 
specified but the interviewer is free to choose any respondent who fits the 
criteria.
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Types of non-random sampling 

•  -if the respondent refuse to participate he or she can be replaced. 

•  -it is impossible to calculate how representative the sample is but the problem of 
non-response is circumvented.

•  -time of day and place of interview will affect representativeness of the sample. If 
you conduct the survey during day time at home, those who are working will be 
excluded. 

•  -quicker, less expensive and more efficient than random but the non-random 
nature means that drawing inference from the quota sample is questionable. 
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Types of non-random sampling 

•  Snowball Samples- investigator uses initial contents to recommend people of 
similar circumstances to be interviewed 

•  -valuable strategy for generating a sample of people or groups which otherwise 
would be impossible to access. Ex. Drug users, members of a crime group 
(Yakuza, Mafia, Triad) prostitutes

•  -the fact that you were recommended by someone that the respondents knew 
can facilitate interview

•  -weakness-sample is unlikely to be representative of the group under 
investigation.

•  -on the whole snowball sampling is more suited to in-depth interview research 
than to survey research. 
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Next Meeting-Administering a survey, interview "
and FGD 


